
Having conducted extensive research into 
our audience and their content needs, 
Better Wholesaling is evolving its printed 
magazine to four quarterly editions in 2021. 
These will include deep-dive insight-led 
reports, focused sector reviews on key 
categories and unparalleled analysis and 
investigations into key topics. 

Our 4,500 senior wholesale decision makers 
eagerly anticipate our new format of Better 
Wholesaling, with Confex managing director 
Tom Gittins stating: “Better Wholesaling is 
always at the forefront of the relevant issues 
raised within the industry and continues to 
cover the topics that matter. Developing these 
topics further is great for the channel.” 

Each issue contains a comprehensive 
‘Insight report’ on a specific topic – including 
interviews, legislation, data, and forecasting to 
help wholesalers grow sales and profits – as 
well as advice on two key categories to keep 
wholesalers informed on the developments that 
will help them improve their operations.
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Our 2021 editions 
will be covering:

Insight report Shaped by the storm: one year on 
from the Covid lockdown, how the wholesale 
channel transformed forever and how to take advantage now 
SECTOR REVIEW: Breakfast 
SECTOR REVIEW: Soft drinks 
(Incorporating Sports Energy)
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MARCH

Insight report Technology: take advantage of transformational 
trends in wholesale
SECTOR REVIEW: Vaping, Tobacco 
and Next Gen Nicotine,
SECTOR REVIEW: PMPs

JUNE

Insight report The ultimate guide to Christmas and  
other occasions: increase your success during these  
profitable periods 
SECTOR REVIEW: Halloween & Bonfire Night
DATA REVIEW: What to stock

SEPTEMBER

Insight report Sustainability: how to grow profits by going 
green; looking after your workforce’s mental health;  
promoting a culture of diversity 
SECTOR REVIEW: Confectionery
SECTOR REVIEW: Hot Beverages & Cold Brews

DECEMBER


